Current Position

Ambre Nicolle
a.nicolle@lmu.de
ambrenicolle.com

Since 10/2018

Research Interests

Post-Doctoral Researcher

LMU Incoming Research Fellow

Institute for Strategy, Technology and Organization (ISTO)
Munich School of Management, LMU Munich

Micro-econometrics Discrete choice models

Consumer Behavior: Time preference, Switching costs
Economics of Digitization & Platforms

Research Experience

12/2014 - 09/2018

12/2017 - 09/2018

12/2014 - 11/2017

Visiting Researcher
Télécom ParisTech, Paris, France

Research assistant
Labex Entreprendre, University of Montpellier, France

Research assistant
Economic Research Department, Orange, Paris, France.

Education
2014-2018 PhD in Economics
"Essays in Empirical Industrial Organization: Demand and Supply
in the Mobile Telecommunications Markets"
University of Montpellier, France
Advisors: Edmond Baranes and Lukasz Grzybowski
2012-2014 Master in Economics
University of Montpellier, France
2009-2012 Bachelor in Economics

University of Perpignan, France

Awards and Grants

2018

2016

LMU Research Fellowship for the research project “Consumer
Behavior in Markets with Complex Pricing”.

Program co-financed by the Marie Sktodowska COFUND scheme of
the European Union’s Framework Program for Research “Horizon
2020. Three years fellowship, start-up funding and annual allowance
for travel and material expenses.

Rising star session EARIE 2016


mailto:a.nicolle@lmu.de

Research Projects

Published paper

Working papers

Work in progress

Presentations

Impact of Competition, Investment and Regulation on Prices of
Mobile Services: Evidence from France, joint with L. Grzybowski
and C. Zulehner. Economic Inquiry, 56: 1322-1345.

Estimating Consumer Inertia in Repeated Choices of Smartphones,
joint with L. Grzybowski. R&R Journal of Economics and
Management Strategy.

Are Consumers Myopic? Evidence from Handset and Mobile
Services Choices.

Assessing Fifteen Years of State Aid for Broadband Networks in
the European Union: a Quantitative Analysis, joint with M.

Bourreau and R.Feasey.

Recorded Music Consumption in the Digital Era, joint with M.
Ivaldi, F. Verboven and J. Zhang.

Video Games Pricing on Steam, joint with S. Bohmer-Horlédnder.

Dynamic Competition between Multiproduct Firms, with C.
Genakos and T. Kretschmer.

Consumer Learning in Switching Mobile Tariff.

Invited presentations

11/2016 Liége Competition and Innovation Institute (LCII) Seminar, Liege,
Belgium.

06/2018 DigiWorld Spring Session “Homo digitalis au coeur de la recherche”,
Montpellier, France

12/2019 Law, Institutions and Economics in Nanterre (LIEN) Seminar, Economix,
Université Paris Nanterre, France

Conferences
2018 Munich Summer Institute, Germany (Poster); IIOC, Indianapolis, USA.
2017 EARIE, Maastricht, the Netherlands; ITS, Passau, Germany; ZEW

Summer Workshop for Young Economists, Mannheim, Germany

2016 ITS, Cambridge, UK; EARIE, Lisbon, Portugal.



Teaching Experience

2018 Empirics of Organization, Munich School of Management, LMU Munich,
Germany. Graduate level.

Economics of Platforms: Two case studies, Telecom ParisTech, France.
Guest Lecture (3 hours)

2017 Introduction to Econometrics with R, Telecom ParisTech, France. Guest
Lecture (3 hours)

Introduction to Game Theory, Telecom ParisTech, France.
Guest Lecture (3 hours)

2016 Tutorial in Industrial Organization, Telecom ParisTech, France.

Professional activities

Co-organizer of the 5th Digital Economics Summer School, Montpellier, June 2018
Referee for Annals of Telecommunications

Computing skills & Languages

Computing skills Languages

Basic: R, Webscraping with Python, Mathematica French: Native Speaker
Intermediate: Visual Basic English: Fluent
Advanced: Stata, LATEX Spanish: Basic

German: Just starting



